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In the paper, requirements to organization of successful innovation activity at the enterprise and to creation of a corporate innovation system are considered.
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Innovation, scientific and technological activities are one of the most essential factors that contribute to the transformation of the economy at the national level and its integration into the global economy. These areas are influenced by many national and global factors and they eventually lead to fundamental changes in the structure of national production, international division of labor, national welfare. Economic growth of any country in modern conditions is largely dependent on its ability to promptly adapt to technological changes.
The problem of studying the properties of innovation processes, theoretical and methodological foundations of innovation are studied in works of many famous economists, such as J. Clark, P. Drucker, J. Forrester, C. Freeman, B. Santo, J. Schumpeter and many other.
The purpose of this article is to show the role of idea generating, assessing and implementation in innovative process.
Innovation may be defined as exploiting new ideas leading to the creation of a new product, process or service. It is not just the invention of a new idea that is important, but it is actually «bringing it to market», putting into practice and exploiting it in a manner that leads to new products, services or systems that add value or improve quality [1]. A product innovation is the act of bringing something new to the market place that improves the range and quality of products on offer [2].
The importance of innovation is increasing, and increasing significantly. In the current day economic scenario, innovativeness has become a major factor in influencing strategic planning. It has been acknowledged that innovation leads to wealth creation. Even though efficiency is essential for business success, in the long run, it cannot sustain business growth. Research has indicated that competition combined with strong demand is a major driver of innovation [2]. 

Innovation is becoming more important due to the following reasons:
· technology is changing fast and new products are coming from new competitors
· fast changing environment, product lifetimes decreasing, need to replace products sooner
· customers are more sophisticated, segmented and demanding, and expect more in terms of customization, newness, quality and price.
With markets and technology changing fast, and good ideas quickly copied, there is continual pressure to devise new and better products, processes and services faster [1].

One of the most dangerous misconceptions in innovation is that it's all about coming up with ideas. So when companies feel the need to be innovative, their tendency is to run off and immediately launch initiatives like online suggestion boxes, creative competitions, open innovation programs and offsite brainstorming sessions. Of course, in themselves, these initiatives are not wrong. In fact, they can be an essential part of the process. But ideas are just the front end of innovation. Without the back end of innovation – the capacity to effectively screen ideas, align them with strategy, allocate resources to them and manage them successfully toward commercialization moments will never add up to much. What most companies are missing today is an «innovation engine»: a high performance organizational system that can continually pick up promising ideas and transform them into powerful new ways to create value and wealth.
So tо build a corporate innovation system it is necessary to create certain conditions. It starts with building leadership commitment to innovation across the organization – not just in word but in deed. It requires a tangible organizational infrastructure that is set up to nurture and support innovation in every nook and cranny of the company, and from the outside too. People need to know where they can go with their ideas to find help and encouragement in developing a business plan, or in designing an experiment or prototype, or in putting the necessary financial and human resources behind their idea to move it to the next stage.
We need innovators more than any time before. Every organization and business is feeling the impact of globalization, migration, technological and knowledge revolutions, and climate change issues. Innovation will bring added value and widen the employment base. Innovation, besides products and services, also include new processes, new business systems and new methods of management, which have a significant impact on productivity and growth will make the world a better place for the younger generation. But innovations demand not only idea generation, but also bringing it to market. In order to do this, in is important tо build a corporate innovation system, that will ground on previously created internal conditions.
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