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LLC “Agro Capital Group LTD” (LLC “ACG Ltd”) is one of Slobozhanshchina’s leaders in the production of crude sunflower oil. The company was founded in 2011.
The main activity of the company is provision of recycling and storage services of sunflower seeds on a give-and-take basis. The list of products of LLC “Agro Capital Group LTD” consists of: raw vegetable oil, oilseed meal, husk, pellets from sunflower husks, sunflower meal. LLC “Agro Capital Group LTD” sources sunflower seeds from hundreds of farmers in Ukraine mostly at the farm gate and crush them at its plant equipped by the modern and environmental friendly equipment. The most important element in the activity of the LLC "Agro Capital Group LTD" is the use of environmentally friendly, quality raw materials and processing it using advanced technologies. The plant for the production of sunflower oil is equipped with modern equipment, production and storage facilities are equipped with the latest technology. Elevators of raw materials, meal, oil tank farm, warehouse of finished products meet all sanitary and hygienic standards. 
Over the past decades, Ukraine has become the world leader in growing sunflower and producing high-quality vegetable oil. Manufacturers of sunflower oil successfully mastered foreign markets far beyond their homeland. The countries of Commonwealth of Independent States, European Union, Middle East, China, India have been importing Ukrainian sunflower oil for many years. So LLC “Agro Capital Group LTD” also actively exports its products to named countries.
The enterprise consists of a modern oil-press and oil-extraction divisions, granulation division which are fitted with the state of the art equipment. It also has oil tank depot, finished product storage, laboratory. Flawless operation is provided by auxiliary departments and areas which include automobile transport division, maintenance division of engineering foundation, locally-treatment facilities, instrumentation and automation services. The company employs about 150 staff members. 
The company’s evolution has been in line with applicable safety standards, product certification and efforts to bring the integrated system up to international standards ISO 9001:2009 (ISO 9001:2008) and ISO 22000:2007 (ISO 22000:2005). LLC “Agro Capital Group LTD” stands for honest and mutually beneficial partnership, complies with all quality standards, develops and improves production, takes care not only of stable profit, but also on the safety, usefulness and high quality of the products.
Organizational structure of LLC “Agro Capital Group LTD” is represented on fig. 2.1.
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Fig. 2.1. Organizational structure of LLC “Agro Capital Group LTD”

General director of LLC “Agro Capital Group LTD” develops high quality business strategies and plans ensuring their alignment with short-term and long-term objectives, controls the direction of the company, decides budgets for all departments, manages senior managers, oversees employment and ensures there are enough staff (and the right people). Also he targets and initiates business partnerships with other companies. Inside the LLC “Agro Capital Group LTD” general director drives the culture of the business, generates new business and gives approval of new projects, responsible for day-to-day decisions, identifies risks and ensures appropriate strategies are in place, ensures the correct practices are being met, attends board meetings and other presentations and drives the overall performance of the LLC “Agro Capital Group LTD”. 
Operational director of the LLC “Agro Capital Group LTD” drafts policies for the approval by the general director and general meeting and prepare procedures to implement the organizational policies; review existing policies on an annual basis and recommend changes to the general director as appropriate. He ensures that personnel, clients’ and other files are securely stored and privacy/confidentiality is maintained. Operational director provides support to the General director by preparing general meeting agenda and supporting materials.
Chief financial officer of the LLC “Agro Capital Group LTD” provides leadership in the development for the continuous evaluation of short and long-term strategic financial objectives, ensures credibility of financial department by providing timely and accurate analysis of budgets, financial trends and forecasts, managing the processes for financial forecasting, budgets and consolidation and reporting to the LLC “Agro Capital Group LTD”. He takes hands-on lead position of developing, implementing, and maintaining a comprehensive cost system, directs and oversees all aspects of the finance functions of the LLC “Agro Capital Group LTD”. 
Chief financial officer provides general director and operational director with advice on the financial implications of business activities, provides recommendations to strategically enhance financial performance and business opportunities, suggests ways to improve efficiency and spending, ensures that effective internal controls are in place and ensure compliance with GAAP and applicable regulatory laws and rules for financial and tax optimization.
Chief accountant of LLC “Agro Capital Group LTD” verifies, allocates, posts and reconciles accounts payable and receivable, produces error-free accounting reports and present their results, analyzes financial information and summarize financial status, provides technical support and advice on management accountancy, reviews and recommends modifications to accounting systems and procedures, manages accounting assistants and bookkeepers, participates in financial standards setting and in forecast process, prepares financial statements and produce budget according to schedule, supports month-end and year-end close process, develops and documents business processes and accounting policies to maintain and strengthen internal controls. 
The last key managerial position at the LLC “Agro Capital Group LTD” is production manager. He oversees the production process, drawing up a production schedule, ensures that the production is cost effective, decides what kind and quantity of resources are required, drafts a timescale for the job, estimates costs and sets the quality standards, monitors the production processes and adjusts schedules as needed. Production manager is responsible for the selection and maintenance of equipment; he monitors product standards and implements quality-control programs, liaises among different departments, works with managers to implement the company's policies and goals, ensures that health and safety guidelines are followed, supervises and motivates a team of workers, reviews workers’ performance and identifies training needs.
In order to receive more comprehensive understanding of the LLC “Agro Capital Group LTD” activity it’s necessary to conduct its technical and economic analysis. The analysis is based on financial reports of the LLC “Agro Capital Group LTD” that are given in the appendix A.
First group of indicators according to the analysis are indicators of output and sales which are calculated and analyzed in tab. 2.1.

Table 2.1
Analysis of output and sales indicators of LLC “Agro Capital Group LTD” for years 2015 – 2016, ths UAH
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As we can see, lack of information on change of work in progress and finished goods in 2015 led to the situation when sales revenue was considered equal to commercial and gross products. But we can surely state that in 2016 sales revenue of the LLC “Agro Capital Group LTD” decreased by 1,8 mln UAH or by 8,4 % while commercial and gross products both grew by 3,1 mln UAH or by 14,4%. But such situation can be rather considered as negative because sales as the main source of the enterprise’s income decreased, and increase in volume of output led just to increase of rests of unsold products rather than to increase in sales.
Indicators of LLC “Agro Capital Group LTD” turnover are represented in tab. 2.2.

Table 2.2
Analysis of turnover indicators of LLC “Agro Capital Group LTD” for years 2015 – 2016
	Indicator
	Value
	Dynamics

	
	2015
	2016
	Increase
	Growth rate, %

	Total assets turnover, turns
	0,68
	0,58
	-0,10
	85,5

	Current assets turnover, turns
	2,83
	2,24
	-0,59
	79,2

	Total assets outstanding, days
	539,52
	630,92
	91,40
	116,9

	Current assets outstanding, days
	129,02
	162,95
	33,92
	126,3


As we can see, all the profit indicators of LLC “Agro Capital Group LTD” in 2016 had negative dynamics. Gross profit fell by more than 3 mln UAH of by 18%, and that became the base of decrease of all other profit indicators. The same value of decrease was experienced for Operational profit, Earnings before interest and tax and Profit before tax, but these decreases were even more dramatic for the enterprise as they led to negative values of these profit indicators. Earnings before interest, tax, depreciation and amortization decreased by 2,5 mln UAH and left positive in 2016 due to high depreciation values at LLC “Agro Capital Group LTD”.
Profit on sales decreased most dramatically: it lost 10,4 mln UAH and turned to losses in 2016. It happened due to decrease in gross profit by 3 mln UAH, increase in administrative costs by 3,4 mln UAH and increase in commercial costs by 4 mln UAH. So in general profit indicators of LLC “Agro Capital Group LTD” demonstrated strongly negative dynamics, and profits of the year 2015 turned to losses of 2016.
As we can see, lack of information on change of work in progress and finished goods in 2015 led to the situation when sales revenue was considered equal to commercial and gross products. But we can surely state that in 2016 sales revenue of the LLC “Agro Capital Group LTD” decreased by 1,8 mln UAH or by 8,4 % while commercial and gross products both grew by 3,1 mln UAH or by 14,4%.The next group of indicators for analysis are absolute indicators of profit, and their dynamics is illustrated in tab. 2.3.

Table 2.3
Analysis of profit indicators of LLC “Agro Capital Group LTD” for years 2015 – 2016, ths UAH
	Indicator
	Value
	Dynamics

	
	2015
	2016
	Increase
	Growth rate, %

	1
	2
	3
	4
	5

	Gross profit 
	16 852
	13 838
	-3 014
	82,1

	Profit on sales
	9 871
	-541
	-10 412
	-

	Operational profit
	1 403,00
	-1 684,00
	-3 087,00
	-

	Earnings before interest and tax
	1 403,00
	-1 684,00
	-3 087,00
	-


Continuation of tab. 2.3
	1
	2
	3
	4
	5

	
Earnings before interest, tax, depreciation and amortization
	5 645,00
	3 163,00
	-2 482,00
	56,0

	Profit before tax
	1 403,00
	-1 684,00
	-3 087,00
	-

	Net profit
	1 151,00
	-1 684,00
	-2 835,00
	-
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Taking into account that palm and rapeseed oils are used not just for nutrition, but also for technical purposes, 4th position of sunflower oil in the global edible oil production with the share of 8% can be considered significant. 
Sunflower meal – one of the derivative products in the production of sunflower oil, obtained during pressing and further extraction of sunflower seeds. Pressing is a process of squeezing oil from sunflower seeds. Extraction implies the exudation of the residual oil with the help of organic solvents once the seeds are pressed. The meal is indispensable as a high-protein supplement for the production of animal feed.
Pellets from the sunflower husks is a sort of biofuel. Production of pellets from sunflower husks by LLC “Agro Capital Group LTD” is considered to be one of the priority areas, as it allows not only efficient use of waste, but also provides an opportunity to conquer foreign markets, earn extra money. Granulation plant is located on the territory of the company. Modern equipment allows to produce high quality products with a high calorific value. LLC “Agro Capital Group LTD” produces about 10,000 tons of pellets annually. The company covers a total area of nearly 4 hectares, and its production capacity is 500 tons/day.
As it was stated before, LLC “Agro Capital Group LTD” exports its products abroad. The only sales channel for the main enterprise’s product (sunflower oil) is Chicago Mercantile Exchange (CME). So LLC “Agro Capital Group LTD” revenue and profit strongly depend on dynamics of sunflower oil prices nominated on this Mercantile Exchange. Sunflower oil prices on Chicago Mercantile Exchange are represented on fig. 2.4. 
So we can see that during the beginning of LLC “Agro Capital Group LTD” activity, which operates since 2011, sunflower oil prices were fluctuating around 1500 $ per ton. But in July 2013 price felt by 6,47% from 1470,6 $ per ton to 1375,5 $ per ton or by almost 100 $ per ton. But August’s drop in price was even more dramatic: 16,22% or minus another 223 $ per ton to 1152,4 $ per ton. After that fluctuations were not so dramatic (except -8,32% in August 2015 and +7,88 in October), but the decreasing trend is still clearly seen, and at the 2nd half of 2016 the price was below the 1000 $ per ton 4 month in a row.
As for other products, price for sunflower meal has increasing trend in 2006 – 2012, but as global sunflower seeds and so sunflower meal production strongly increased (especially because increase of production in Ukraine), price for sunflower meal started to decrease. And if in 2015 it was 210 $ per ton, in 2016 it dropped by more than quarter to 153 $ per ton.



Fig. 2.4. Sunflower oil prices on Chicago Mercantile Exchange

Price for pellets did not change significantly due to strong demand from EU.
It is important to understand which factors impact the LLC “Agro Capital Group LTD” sales revenue changes. There are 2 basic factors impacting sales revenue: quantity of products sold and their price.
So let’s make factor analysis of LLC “Agro Capital Group LTD” sales revenue changes with the use of the chain substitution method.
The first stage of the method is to define dependent and independent variables:
dependent variable (result) is sales revenue;
independent variables (factors) are sales volume and price.
The second stage is to develop a model which expresses dependent variable through independent ones. In this model quantitative factor (quantity) must come first. Also it’s necessary to take into account that LLC “Agro Capital Group LTD” produces several products and so its total sales revenue must be calculated as a sum of revenues from separate products. So the model for the factor analysis will be as follows [5, p. 34 – 37]:

					(2.1)

where A is profit, UAH;
B is revenue, UAH;
C… you must explain all the formula components, formula is made in MS Equation only.

So we can see that decrease in sunflower oil sales volume decreased LLC “Agro Capital Group’s LTD” sales revenue by 451,3 ths UAH while decrease in price decreased sales revenue by 206,4 ths UAH. So the quantity factor made stronger negative impact on decrease of LLC “Agro Capital Group’s LTD” sales revenue by sunflower oil [2]. 
Investments can be:
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financial.
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For lists with positions consisting of several sentences we use other rules:
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2. Continue. 
Some experiments have failed to justify the effect of odd pricing technique on the demand of the products, other’s empirical investigations have noticed significant increase in sales after odd pricing technique was introduced. In recent years, researchers [2, p. 95; 4, p. 34 – 39] are connecting such contradictory results to the different purchasing goals of the customers or to the different purchasing situations. 
The demand in experiment conducted by Arsel et al. [3] was not influenced by odd pricing technique, this experiment was held in male retail store. At the same time, the experiment of Berggen [4], conducted through the female magazine, have shown significant influence of odd pricing technique on the demand of the products. Psychological gender differences and contradictory results of the odd pricing technique experiments, which were done in different consumer environments, are forming the second hypothesis of the present study. 
So the hypothesis of this study is that the effect of the odd pricing technique depends on the gender of the customer by Bhasin [6].
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